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JAPANESE RESTAURANT NEWS

A Fast Rising Enterprise Dedicated to Society’s Welfare -Enagic USA, Inc.

'SPECIAL INTERVIEW

EEOHSMUBVER-TFovS USA

hree years ago a health water
Tenterprise landed in America and

has expanded with explosive growth.
We spoke with Camstar Teruya, National
Director of Business Management for
Enagic USA, Inc. to learn the secrets of its
success and about its system.

Q:What is the company’s history?

A: As a retail store for Sony, it started
in 1974 under the name Sahigumakku
Company, and among the retail stores of
Sony in Japan, it was number one in sales.
After participating in a seminar about
water in 1988, in 1990 it was relaunched
as Enagic, Inc., and entered the American
market in 2003. At the present time, it
has 12 retail stores in Japan and eight
locations worldwide.

Q:What can you tell us regarding
Kangen Water?
A: Still water can be broken down with

electricity to produced ionized hydrogen
water. When introduced into the body,

it attaches itself to ionized oxygen and
neutralizes it, and that is excreted with
urine. lonized oxygen is at the root of
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various problems, so eliminating it brings
back melanin color elements, preserving
the beauty of the skin. The flow of lymph
modules is enhanced, defending against
things like skin cancer and rejuvenating
youthfulness. Atopia can arise easily when
the immune system is weak, so Kangen
Water is especially good for reinforcing
the immune system against such things as
allergies, and since 90% of ionized oxygen
water is produced in the intestines, to the
extent that one drinks it, the intestines are
cleansed.

Q: Conceming that efficacy, we would
like to hearabout the particularly striking
advantages for Japanese restaurants.

A: For instance, beginning with the
harvesting of rice, oxidation starts, and
washing it in Kangen Water neutralizes
that. In essence, it becomes the way
it was when it was first harvested.
Since little water is used in cleaning

the rice. it takes less time and can be
immediately cooked. When preparing

things like steamed foods, much juice
is released. The final dish is delicious.
Oxidation in vegetables is halted and
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hard-boiled eggs. ramen and wdon
noodles, when cooked in strongly acidic
water, are particularly delicious. Please
try it once.

Q:Why do you have a network?

A:Even with water professionals,
unless everything is sufficiently explained,
it is hard to understand, so if complete
understanding can be achieved by word
of mouth, | think that is the best way
to spread the information. In the usual
networking company there is a 50%
return, but in our company there is a 70%
return to the retail seller.

Our company has factory costs and
administrative operations expenses in
the office, and for the use of individual
branch stores there are expenses for things
like cds and educational materials that are
used in the human base marketing.

In regards to our small company, for
large retail stores there is a quick return

disbursement of cash received. This is
a method that the usual networking

company cannot carry out. Our company’s
President Oshiro altruistically directly
supports each individual.
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Q:What is the outlook for the
future?

A:We are expanding retail stores in
places like America, Canada and Europe
while in Asia, starting with Hong Kong, we
also have retail stores in two locations. In
Mexico and South America, the water is
particularly bad, so there has been a rapid
increase in applicants. With “For your sake”
as our watchword, our aim is to make our
company an enterprise that is dedicated
to the welfare of society. As in the Seattle
branch, it is also possible for a retail store
to perform the role of a branch store. In the
future, | hope that the 20,000 user members
that we have at present will strengthen the
Enagic company magazine and website.

Q:Do you have anything else that
you would like to say?

A: For fifteen years | worked in a

hospital in Hawaii as a clinical interpreter,
so | can explain things in both Japanese
and English. Starting in June of 2006. | flew
around the whole United States talking to

managers in charge of operations. Please
freely ask me questions. | wait to hear
from you.
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